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PREFACE

PREFACE FROM
AMCHAM SINGAPORE

Ann Yom Steel
Executive Director
AmCham Singapore

Dwight Hutchins
Chairman
AmCham Singapore

Now in its 17th year, the ASEAN Business Outlook Survey
has effectively served as a key barometer of U.S.
business sentiment in Southeast Asia. It offers insights
into opportunities and challenges facing American
companies and foreign enterprises in the region, as well
as a valuable resource for governments, academia, and
non-governmental organizations.
This year’s survey focuses on Singapore’s chairmanship of
ASEAN in 2018. Aiming to strengthen the bloc’s collective
resilience, deepen regional connectivity, and promote
innovation among its member economies, Singapore‘s
chairmanship focuses on themes of Resilience and
Innovation. Within this framework, Singapore has
launched several forward-looking initiatives. Most
notable are the ASEAN Smart Cities Network (ASCN) and
expanding cooperation within the cyber domain. Given
the rise of Industry 4.0, Singapore’s emphasis on digital
economy aspects, such as fintech and e-commerce, are
well-aligned with the region’s economic trajectory.
With responses coming from large, medium, and small
entities across a range of sectors, the results of the
survey present in-depth views into Singapore’s business
environment. There are over 4,000 American companies
operating in the country, many of which use the country
as a regional hub for business expansion or highlevel management activities.1 The U.S. has also been

1

consistently among Singapore’s top five trading partners
and largest source of foreign direct investment (FDI), thus
contributing to the country and even Southeast Asia’s
robust growth, job creation, and technology transfer.
In June 2018, Singapore hosted the historic U.S.-North
Korea summit, highlighting the strategic importance of
the city-state in the context of trade, investment, and
international security.
The ASEAN Business Outlook Survey is a collaborative
effort between the American Chamber of Commerce
in Singapore and the U.S. Chamber of Commerce, with
support from the American Chamber of Commerce
in Cambodia, the American Chamber of Commerce
in Indonesia, the American Malaysian Chamber of
Commerce, the American Chamber of Commerce in
the Philippines, the American Chamber of Commerce
in Thailand, the American Chamber of Commerce in
Vietnam (Hanoi), the American Chamber of Commerce
in Vietnam (Ho Chi Minh City), American Chamber of
Commerce chapters in Laos and Myanmar, and American
business leaders in Brunei.
With this special focal point in mind, we believe the 2019
ASEAN Business Outlook Survey will provide a constructive
contribution towards the discourse on Singapore’s role
in facilitating American business throughout Southeast
Asia. As always, we welcome your feedback, and
encourage you to send comments or suggestions to
aseansurvey@amcham.org.sg.
Sincerely,

Ann Yom Steel
Executive Director
AmCham Singapore

Dwight Hutchins
Chairman
AmCham Singapore

The American Business Presence in Singapore 2018, The American Chamber of Commerce in Singapore < https://system.na2.netsuite.
com/core/media/media.nl?id=454040&c=1035604&h=d6414bf5e3f0e25051e9&_xt=.pdf>
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INTRODUCTION

BEYOND INTEGRATION:
SINGAPORE’S ROLE IN AN
INNOVATIVE AND RESILIENT
ASEAN COMMUNITY

Only several decades after independence in 1965,
Singapore transformed from Third World to First
World status, achieving an average 7.7% GDP growth
per year since independence – among the world’s
highest. Singapore’s prosperity boom is a result of its
open-economy framework with efficient government
involvement in labor and industrial development
policies, and along with its political stability and
neutrality is a natural leader in the ASEAN region.

06
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As one of the five founding nations of ASEAN in 1967,
Singapore continues to actively promote regional
integration. Since 2000, the country has invested
a total of $170 billion in the Initiative for ASEAN
Integration (IAI), a program aimed at narrowing
the development gap among member countries. In
November 2007, Singapore hosted the 13th ASEAN
Summit, where the 10 members signed the ASEAN
Charter – the first legal document of ASEAN – thus

INTRODUCTION

“

With innovation, ASEAN will
push ahead with support for
emerging financial services
such as e-commerce and
financial technology, to
maintain a digitally-enabled
regional economy.

”

paving the way for deeper integration of the region by
providing legal status and an institutional framework for
ASEAN.
10 years later, in November 2017, Singapore assumed
chairmanship of ASEAN. During the 32nd ASEAN
Summit in April 2018, Singapore’s Prime Minister Lee
Hsien Loong introduced the two themes to be focused
under the country’s chairmanship – resilience and
innovation. To support resilience, Singapore has been
calling for coordination on cyber policy among the
ASEAN community, launching the S$10 million ASEAN
Cyber Capacity Program (ACCP). The program aims to
fund resources and training programs to equip ASEAN
with deeper cybersecurity capabilities. In particular, the
ACCP will provide a S$1.5 million fund to train technical
officers, policymakers, and lawyers from ASEAN,
which, according to Minister for Communications and
Information Yaacob Ibrahim, “will mark [ASEAN’s] ‘move
forward as a united and cyber-resilient region’”.

With innovation, ASEAN will push ahead with support
for emerging financial services such as e-commerce
and financial technology, to maintain a digitally-enabled
regional economy. As it enjoys rapid development in
innovative technology, Singapore recently proposed
to build the ASEAN Smart Cities Network (ASCN), in
response to rising issues amid the urban population
boom, such as overcrowding and pollution. Covering
26 pilot cities across the ASEAN region, the project will
implement digital and technological solutions that will
improve the quality and accessibility for residents.
Building on the work by past Chairs, Singapore will also
continue to consolidate ASEAN’s collaborations with
external partners. During the 20th ASEAN Plus Three
(APT) Commemorative Summit in 2017, Singapore’s
Prime Minister Lee Hsien Loong announced the
country’s dedication as the Chair of ASEAN to press on
negotiations on the Regional Comprehensive Economic
Partnership (RCEP), while balancing the sensitivities
and political constraints of each RCEP member. Soon
after the U.S. exit from the Trans-Pacific Partnership
(TPP) in 2017, Singapore inked the Comprehensive and
Progressive Agreement for TPP (CPTPP) with 10 other
Asia-Pacific economies,
demonstrating members’
continuing commitment to boosting trade liberalization
and economic linkage. Representing nearly 13.5% of
global GDP, this new version of TPP is one of the world’s
largest free trade agreements; protecting investment and
intellectual property rights, setting rules for e-commerce,
and creating a level playing field across the Asia-Pacific
market.

1

The World Bank in Singapore, World Bank. <http://www.
worldbank.org/en/country/singapore/overview>

2

$16m funding for projects to boost Singapore’s cyber-security
R&D, The Straits Times. < https://www.straitstimes.com/
singapore/16m-funding-for-projects-to-boost-singaporescyber-security-rd>

3

The members of the CPTPP are: Australia, Brunei, Canada,
Chile, Japan, Malaysia, Mexico, New Zealand, Peru, Singapore,
and Vietnam.

4

From TPP to CPTPP, Center for Strategic & International
Studies. <https://www.csis.org/analysis/tpp-cptpp>
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EXECUTIVE SUMMARY

SOFTENING OPTIMISM
IN A VOLATILE WORLD

Despite the past several years in global trade and
politics being described as a “…very, very grave period,”
1
by former U.S. Secretary of State and foremost
strategic thinker Henry Kissinger, the American
business community in ASEAN appears to be less
affected. Even as perceptions instinctively catch up
to reflect reality, American businesses throughout the
region report softening optimism about the business
environment in ASEAN, compared to previous years.
Now in its 17th iteration, the ASEAN Business
Outlook Survey uniquely captures the perspectives
of American companies as they face challenges
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and opportunities while operating across ASEAN.
Since Singapore assumed the rotating chair of
ASEAN for 2018, it has focused on the twin themes
of “resilience” and “innovation”, vowing to promote
region-wide advancement, cooperation toward
economic integration and improving security
competencies. This survey illustrates the importance
of ASEAN in the business and expansion plans of
many companies, but also the leadership potential
Singapore has to encourage deeper collaboration
among its ASEAN neighbors towards building a
robust and interconnected regional economy.

EXECUTIVE SUMMARY

“

ASEAN markets will
remain important for
American companies as
trade and investment in
the region rises steadily,
and profit outlooks
remain positive.

”

Optimism towards ASEAN as a business and investment
destination remains high. In fact, since 2012, the vast
majority of surveyed American companies in Singapore
have expected profits to increase.2 ASEAN markets will
remain important for American companies as trade
and investment in the region rises steadily, and profit
outlooks remain positive. In addition, Vietnam, Thailand,
and Indonesia are ranked as the most attractive potential
bilateral Free Trade Agreement (FTA) partners of countries
globally, mostly for their low operating costs and stable
economic environments. Yet when looking at ASEAN as
a whole, companies are prioritizing work on engaging
with governments in areas such as anti-corruption,
transparency, and good governance. On the other hand,
perceptions of personal security and sentiments towards
the U.S. remain high.
American companies are feeling the effect of President
Donald Trump’s decision to withdraw the U.S. from
the Trans-Pacific Partnership (TPP). As a result of this
withdrawal, a majority of American companies in ASEAN
anticipate bilateral ties between ASEAN and China to
deepen, as China continues to court these markets.
Companies are also uncertain about the impact of the
Regional Comprehensive Economic Partnership (RCEP)
as a fallback to fill the gap left by the TPP.
In regards to workforce dynamics, American companies
actively engage local communities in their hiring practices:
at least 70% of workforces across ASEAN are comprised
of host country nationals. The majority of local operations
include sales, marketing, and back office roles.

expand their levels of trade and investments within ASEAN
specifically due to the availability of trained personnel
and efficient manpower, as well as improvements in
infrastructure, SMEs are more likely to value the availability
of raw material when considering expansion plans within
the region. However, companies of all sizes remain highly
optimistic of ASEAN as a business destination, with an
increasing percentage of all companies expecting their
profits to increase as compared to two years ago.
One barometer used by the ASEAN Business Outlook
Survey measures satisfaction of companies towards
various factors that comprise the respondents’ respective
business environments. When comparing change over a
five year period (2013 versus 2018), overall satisfaction
rates have decreased, although perceptions of personal
security have improved. Conversely, the increase in
dissatisfaction rates is driven by the lack of availability of
low cost labor, high office lease costs, and high housing
costs – in other words, ASEAN’s own success has caused
dissatisfaction as cost increases affect bottom lines.
Singapore remains a valuable regional hub for American
businesses. More than half the respondents in Singapore
plan to expand locally, while the same proportion also plan
regional expansion to Vietnam, Malaysia, and Thailand.
Although the current era might be considered a volatile
political and business climate, American businesses
remain optimistic about their businesses’ profitability and
strategies within Singapore and in the broader Southeast
Asia, even as Singapore leads a resilient and innovative
ASEAN towards a more inter-linked future.

1

Henry Kissinger: ‘We are in a very, very grave period,’ The
Financial Times < https://www.ft.com/content/926a66b0-8b4911e8-bf9e-8771d5404543>

2

The American Business Presence in Singapore 2018,
The American Chamber of Commerce in Singapore
<https://system.na2.netsuite.com/core/media/media.
nl?id=454040&c=1035604&h=d6414bf5e3f0e25051e9&_xt=.
pdf>.

Most respondents have a workforce of less than 500
employees in their current locations, although it is steadily
increasing. While both Small and Medium Enterprises
(SMEs) and Multi-National Corporations (MNCs) want to
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ECONOMIC
OUTLOOK

1

ECONOMIC
OUTLOOK
With its strategic location and conducive regulatory
environment, many global businesses leverage Singapore
as a stepping stone into the Asia-Pacific region. With
the World Bank ranking Singapore as second only to
New Zealand in terms of ease of doing business, the
choice of Singapore as a hub is understandable.1 Overall,
respondents to the ASEAN Business Outlook Survey report
that in the context of revenue, ASEAN markets will
continue to be important. Levels of trade and investment
have risen, and profit outlooks remain positive.

Importance of ASEAN Markets
ASEAN
As a single entity, ASEAN represents Asia’s third largest
economy and seventh largest globally.2 Some even
estimate ASEAN’s potential to become the fourth largest
single market in the world by 2030, after the EU, US
and China.3 It bodes well for the region that American
companies remain optimistic about the importance
of ASEAN in relation to their global revenues. In 2018,
the vast majority of surveyed companies across the
region (91%) shared the sentiment that over the past
two years, the importance of ASEAN markets in terms of
worldwide revenue has remained the same or become
more important. In the same time period, the percentage
of respondents who report that ASEAN markets have
become increasingly important rose from 48% in 2017 to
over half (51%) in 2018.
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53%
48%

51%
40%

44%

40%

Importance of ASEAN
Markets in Terms of
Worldwide Revenue over

THE PAST 2 YEARS
5%

More Important

Remained about
the same
2016

7%

5%

2%

Less Important
2017

2%

3%

Not sure

2018

Looking ahead over the next two years, U.S. companies operating in ASEAN continue to express confidence: the share of
respondents reporting they believe that ASEAN markets will become more important in terms of worldwide revenue over
the next two years has increased from 58% (2017) to 61% (2018).
61%

58%

61%

Importance of ASEAN
Markets in Terms of
Worldwide Revenue over

36%

33%

32%

THE NEXT 2 YEARS

3%
More Important

Remained about
the same
2016

7%
3%

Less Important
2017

1%

2%

4%

Not sure

2018

ASEAN countries are further integrating their economies since the establishment of the ASEAN Economic Community
(AEC) in 2015, and have embarked on the next phase of regional economic integration via the AEC 2025 Blueprint. While
such initiatives indicate that regional integration remains a top priority, American companies do not find this among the
main reasons for investing in the region. Instead, 75% of respondents cite the availability of raw materials as the top
reason that markets in the region will be more important for worldwide operations and revenue over the next two years.
Over half (60%) believe that openness on business and land ownership, and stable government and political conditions
will also incentivize their companies’ business strategies within the region. “Regional integration” however, is a close
fourth – with 59% of respondents.

12
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Availability of raw
materials

75%

Openness on
business and land
ownership

60%

Stable government
and political
conditions

Regional
integration

50%

Competitive
production
costs

Top Reasons ASEAN
Markets Will Be
More Important for
Worldwide Operations
and Revenue over

60%

THE NEXT 2 YEARS

59%

Singapore
In April of 2018, Prime Minister Lee Hsien Loong announced that Singapore would chair ASEAN under the themes
of Resilience and Innovation. Demonstrating Singapore’s pivotal role within the ASEAN Economic Community, Prime
Minister Lee noted that “’with the ASEAN Free Trade Area, Singapore companies can reach ASEAN’s market of 630 million
people - 100 times Singapore’s own population, and more.’” 4 This may be one reason why optimism from companies in
Singapore around the profitability of ASEAN markets remains high, even if slightly stagnant since last year. Specifically,
the share of respondents in Singapore indicating that ASEAN markets have proven more important for their revenues
during the past two years remains roughly the same (an increase from 49% to 50% between 2017 and 2018), and the
share reporting the markets have been the same has slightly gone down from 45% (2017) to 44% (2018). This shift in
sentiment implies a less positive, although still bright, view of the region’s role in contributing to the worldwide revenues
of U.S. businesses in Singapore in the near future.
52%

49% 50%
42%

45% 44%

Importance of ASEAN
Markets in Terms of
Worldwide Revenue over

THE PAST 2 YEARS
6% 5%

5%
0%

More Important

Remained about
the same
2016

Less Important
2017

1%

1%

Not sure

2018
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The American companies that forecast that the region would become more important for their global revenues in the
next two years has declined from 63% (2017) to 60% (2018), while the percentage anticipating the region’s importance
would be the same over the next two years has climbed up from 32% (2017) to 35% (2018).
63%
56%

60%

41%
Importance of ASEAN
Markets in Terms of
Worldwide Revenue over

32%

35%

THE NEXT 2 YEARS
3% 4%
More Important

Remained about
the same
2016

3%

0%

Less Important
2017

1%

3%

Not sure

2018

American companies in Singapore reported the main reason why ASEAN markets will be more important is largely due
to regional integration (76%) and the improvement in infrastructure (74%) regionally.

Top Reasons ASEAN
Markets Will Be
More Important for
Worldwide Operations
and Revenue over

76%

Regional
Integration

59%
(ASEAN)

Improvement in
infrastructure

67%

Others

THE NEXT 2 YEARS

50%
60%
(ASEAN)
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74%

Openness
on business
and land
ownership

Availability of
raw materials

50%
75%
(ASEAN)

ECONOMIC OUTLOOK

Trade & Investment in ASEAN
ASEAN
ASEAN remains a productive destination for trade and investment with almost all respondents stating that their
companies’ trade and investment in the region have either increased or held steady during the past two years.
Reforms to customs regulations in various ASEAN member states such as the Philippines, Myanmar, and Indonesia
have reduced logistical inefficiencies and boosted ASEAN’s overall attractiveness as a trading market. It is worth noting
that the percentage of American companies believing that the trade and investment level would remain the same in this
region has persistently risen for both the cases of the previous two years and the next five years, indicating a consistent
approach to investment in the region.
69%
62%

62%

33%

Level of Trade & Investment
in ASEAN over

37%

THE PAST 2 YEARS

23%

8%

5%
1%

Increased

Remained About
the Same
2016

2017

Decreased

2018

87%
80%

77%

Level of Trade & Investment
in ASEAN over

17%

THE NEXT 5 YEARS

21%

11%
3%
Increased

Remained About
the Same
2016

2017

3%

2%

Decreased

2018
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Companies’ reasons for expanding trade and investment in ASEAN vary by their industry. However, a majority cite
openness and land ownership (67%), followed by the availability of raw materials (60%), and the availability of trained
personnel and efficient manpower (55%) as their top three reasons for expanding trade and investment for the region.
67%

60%

55%

53%
44%

Top Reasons Companies’
Levels of Trade and
Investment Are
Expanding in ASEAN

Openness on
business and land
ownership

Availability of raw
materials

Availability of
trained
personnel/efficient
manpower

Improvement in
infrastructure

Adequate laws and
regulations to
encourage foreign
investments and
protect business

However, businesses continue to face ongoing challenges in ASEAN, although trends are heading in the right direction.
In the most recent survey, 49% of respondents across ASEAN describe the investment environment as improving in their
respective country, compared to 42% the previous year. Conversely, the relatively small percentage of respondents who
report deterioration decreased (16% in 2018 to 10% in 2019).

42%
How Would You Describe
the Overall Investment
Environment In Your
Response Location?

49%

42%

42%

16%

10%

2018
Deteriorating
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2019
Remaining About the Same

Improving
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Singapore
Overall, Singapore respondents have a less positive outlook that ASEAN markets will become more important in terms
of their company’s worldwide revenue, particularly when forecasting over the next two years.
52%

49% 50%
42%

45% 44%

Importance of ASEAN
Markets in Terms of
Worldwide Revenue over

THE PAST 2 YEARS
6% 5%

5%
0%

More Important

Remained about
the same
2016

63%
56%

Less Important
2017

1%

1%

Not sure

2018

60%

41%
32%

Importance of ASEAN
Markets in Terms of
Worldwide Revenue over

35%

THE NEXT 2 YEARS

3% 4%
More Important

Remained about
the same
2016

3%

Less Important
2017

0%

1%

3%

Not sure

2018
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Even so, the U.S. business community in Singapore is still very confident in the growing potential for trade and investment
in the region as a whole – almost 100% of Singapore respondents indicate that their companies’ level of trade and
investment have either risen or held steady over the past two years. More respondents (77%) perceive the level of trade
and investment to increase in the next five years.

72%

67%

62%

Level of Trade & Investment
in ASEAN over

37%
30%

THE PAST 2 YEARS

21%
7%
Increased

Remained About
the Same
2016

85%

79%

2017

3%

1%

Decreased

2018

77%

Level of Trade & Investment
in ASEAN over

THE NEXT 5 YEARS

20%

21%

13%
2%
Increased

Remained About
the Same
2016

2017

1%

2%

Decreased

2018

Availability of trained personnel and efficient manpower (70%) – compared to 55% of respondents from across ASEAN
– is the top reason for Singapore companies to expand their levels of trade and investment in ASEAN.
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70%

67%

63%

56%

50%
Top Reasons Companies’
Levels of Trade and
Investment Are
Expanding in ASEAN

Availability of
trained
personnel/efficient
manpower

Openness on
business and land
ownership

Improvement in
infrastructure

Competitive
production costs

Availability of raw
materials

When asked to look at the investment environment of each respondent’s country of focus, a vast majority (93%) of
employees of American companies in Singapore perceive it will be stable or improve, compared to a slightly lower total
of 91% of their colleagues from all ten ASEAN countries.

49%

44%

42%

49%

10%

7%

ASEAN

Singapore

Deteriorating

Remaining About the Same

How Would You Describe
the Overall Investment
Environment In Your
Response Location

Improving
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Profit Outlook
Singapore
The overall profit outlook remains positive in Singapore; slightly higher than the ASEAN average.

74%

75%

71%

76%

60%

56%
Profit Increase Outlook
in 2018 & 2019

COMPARED TO
2 YEARS AGO

ASEAN

Singapore
2016

2017

2018

Most Promising Sectors for U.S. Business
Singapore
The following five sectors in Singapore are identified as offering the greatest promise for U.S. business, with banking and
finance (33%) and software, IT and telecommunications (32%) being the most promising sectors.

Pharmaceuti
cals/ Medical

21%
Top Reasons ASEAN
Markets Will Be
More Important for
Worldwide Operations
and Revenue over

E-Commerce/
Digital/ Online
Retail

27%

Banking and
Finance

33%

THE NEXT 2 YEARS

Consulting

27%
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Software, IT &
Telecommunications

32%

ECONOMIC OUTLOOK

Last but not least, American companies in Singapore have identified the following challenges as the most important 21st
century issues for their operations: transparency and anti-corruption (42%), competition (36%), and Intellectual Property
(35%).

Labour

30%

Regulatory
Coherence

33%

Transparency &
Anti-Corruption

42%

Top Reasons ASEAN
Markets Will Be
More Important for
Worldwide Operations
and Revenue over

THE NEXT 2 YEARS

Intellectual
Property

35%

Competition

36%

1

Doing Business: Measuring Business Regulations, The World Bank < http://www.doingbusiness.org/rankings>

2

ASEAN Business Guide: The economies of ASEAN and the opportunities they present, KPMG < https://assets.kpmg.com/content/dam/
kpmg/mm/pdf/2018/06/asean-business-guide-2018.pdf>

3

Opening address by Minister Lim at the 6th ASEAN-EU Business Summit, Ministry of Trade and Industry Singapore < https://www.mti.gov.
sg/NewsRoom/Pages/Opening-address-by-Minister-Lim-at-the-6th-ASEAN-EU-Business-Summit-.aspx#_ftnref6>

4

Singapore to focus on themes of resilience, innovation as ASEAN chairman, Channel News Asia <https://www.channelnewsasia.com/news/
asia/singapore-to-focus-on-themes-of-resilience-innovation-as-asean-9856548>
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& TRADE
AGREEMENTS

2

GLOBAL RELATIONS &
TRADE AGREEMENTS

Trade Agreements
Due to the Trump Administration’s preference for bilateral
trade agreements, some companies are rethinking their
operational and expansion strategies. In 2019, 50% of
respondents throughout Southeast Asia believe that
Vietnam has the most potential as a future bilateral
FTA partner of the US, followed by Thailand (42%),
Indonesia (39%), Japan (36%), and India (35%). Numbers
remain roughly consistent with the previous year, with
the exception of Thailand and Indonesia, likely due to
domestic politics.
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56%
50%
Given the New U.S.
Administration’s Stated
Preference for Bilateral Trade
Agreements, Which Countries
Are Most Attractive as Potential
Bilateral FTA Partners?

46%
42%

50%
40%
39% 41%
36%
35%

31%
26%

30%
23%
15%
12% 10%11%

Vietnam

Thailand

Indonesia

Japan

India

2018

Malaysia

Philippines

New
Zealand

Other

2019

Likewise, American businesses based in Singapore find Vietnam (48%) their most preferred bilateral trade partner,
followed closely by Indonesia (43%), Thailand (42%), Japan (41%), and India (40%).

Given the New U.S.
Administration’s Stated
Preference for Bilateral Trade
Agreements, Which Countries
Are Most Attractive as Potential
Bilateral FTA Partners?

Vietnam

48%

Indonesia

43%

Thailand

42%

Japan

41%

India

40%

Malaysia

34%

Philippines

29%

New Zealand

15%

Other

11%

Vietnam’s Strong Potential
Vietnam’s consistent top ranking as having the most potential to be a future bilateral FTA partner is supported by its
growing trade relationship with the U.S. over recent years. In 2015, the U.S. imported US$ 38,014.9 million worth of goods
from Vietnam. This increased to US$ 46,488.5 million in 2017,1 a 22% increase. Exports from Vietnam into the U.S. are
mainly cellphones, furniture, textile shoes, textile clothes and leather shoes.2 Vietnam’s economy continues to be highly
export-driven: with exports accounting for 99.2% of Vietnam’s GDP3 from March 2017 to March 2018. Implementation of
tariffs on Chinese imports may lead to an increase in foreign direct investment into Vietnam, as production costs weigh
on U.S. companies. Therefore, the current trend of growing Vietnam-U.S. trade relations support a possible bilateral
trade agreement between the two countries in the near future.
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Growing Sentiments toward Malaysia and the Philippines
Compared to 2018, Malaysia and the Philippines have garnered more support from Southeast Asian companies. The
proportion of executives choosing Malaysia as the most attractive potential bilateral FTA partner rose from 26% to
31%. Similarly, the proportion of executives that chose the Philippines rose from 23% to 30%. In 2015, the U.S. imported
US$ 33,971.9 million worth of goods from Malaysia, and this has increased by 10% to US$ 37,395.5 million in 2017 4. In
2016, Malaysia was the U.S.’s 18th largest overall trading partner.5 Similarly, trade between the U.S. and the Philippines
has been rising. Export from the Philippines into the U.S. has increased from US$ 10,231.6 in 2015 to US$ 11,625.8 in
2017.6 In 2017, the Philippines ranked as the 31st largest export market for the U.S., and the 29th largest importer.7 The
growing bilateral trade between the U.S. and Malaysia and the U.S. and the Philippines respectively make both countries
attractive bilateral FTA partners.

Global Relations
The U.S.’ Withdrawal from the Trans-Pacific Partnership (TPP)
Given the withdrawal of the U.S. from the TPP, almost half (49%) of American companies surveyed in Singapore have
expected that bilateral ties with China would deepen, moderately lower than 54% of those surveyed from the other parts
of ASEAN. Yet, the percentage of the respondents in Singapore unsure about the outcome is 37%, higher than that the
respondents from ASEAN as a whole (31%).

54%

49%

31%

37%

14%

15%

ASEAN

Singapore
No

Not Sure

Since the U.S. Withdrew
From The TPP, Do You
Anticipate Bilateral Ties
Between Your Response
Location and China to
Deepen?

Yes
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Bilateral Ties between Singapore and China
Singapore and China have had strong bilateral ties, with Singapore being the first Asian country to conclude a
comprehensive bilateral FTA with China in 2009. Since President Xi Jinping’s visit to Singapore in November 2015,
negotiations to upgrade the China-Singapore Free Trade Agreement (CSFTA) have been underway, and are set to be
finalized at the end of 2018.8 Other partnerships between the two countries include the One Belt One Road Initiative
and the Chongqing Connective Initiative, which will further boost trade and logistics integration between them. Hence,
given the strong relationship foundation, it comes as no surprise that the largest proportion of American companies in
Singapore (49%) expect China and Singapore to cooperate even closer economically, due to the withdrawal of the U.S.
from the TPP.

Trade War between the U.S. and China
With the U.S. and China trade war brewing at the time of the survey, 46% of respondents said that the U.S.’s punitive
trade actions against China would trigger negative consequences on their operations, compared to 40% of respondents
throughout the ASEAN market. Given that Singapore serves as a regional hub for operations within the Asia-Pacific, the
impact of the tit-for-tat imposition of tariffs would be viewed more negatively from Singapore.

If the U.S. Takes Punitive
Trade Action Against
China, What Impact Would
You Anticipate, If Any,
on Your Company’s
Operations in Your
Country of Response?

6%

3%

54%

50%

40%

46%

ASEAN

Singapore
Negative

No Effect

Positive

Developing trade agreements in Asia
Nonetheless, among American businesses operating in ASEAN and Singapore, a majority of them are not worried about
the imminent trade war. 54% of the surveyed American businesses in ASEAN are of the opinion that the trade war will have
no effect on their businesses. Similarly, 50% of the surveyed American businesses in Singapore shared such sentiments.
Their confidence in the stability of their business operations could be a result from other developing opportunities
throughout the region, which they will be able to benefit from. Most notably, the Comprehensive Progressive TransPacific Partnership (CPTPP), which is expected to be implemented in 2019, and the Regional Comprehensive Economic
Partnership (RCEP), which is currently undergoing negotiations, are anticipated to enhance economic relations between
participating countries. Further economic integration of these countries will bring about an expansion of opportunities
for American companies in ASEAN and Singapore, which can offset potential drawbacks from the U.S.-China trade war.
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U.S. Tax Reform
When it comes to the impact of recent U.S. tax reform, respondents in Singapore are less concerned. A large majority
of respondents reported favorably, stating that the reform would have either no impact (67%) or a positive impact (14%)
on their business operations, with 20% of respondents forecasting a negative impact on their companies. Overall,
respondents in the ASEAN reported greater concern compared to respondents in Singapore, with higher numbers
reporting negative impact (23%) and lower numbers reporting no impact (65%) or positive impact (11%).

20%

23%

65%

67%

11%

14%

ASEAN

Singapore

Negative

Not Affecting Operations

How Do You Expect
the U.S. Tax Reform To
Affect Your Company’s
Operations In Your
Response Location?

Positive

Corporate Tax Cut
The drop in U.S. corporate tax rate from 35% to 21% in 2018 leaves American companies with more assets to channel
into business expansion, investments and R&D activities. Hence, it is likely that the majority of American firms operating
in ASEAN and Singapore who showed positive and neutral reactions toward tax reform saw the tax cut as an opportunity
to invest in more productive activities.

Selected Insights from Survey Respondents
“[It is] very important to [maintain a healthy relationship between] ASEAN and the U.S. Where the US steps away, China
steps in. The global future needs to be based on cooperation.”

1

United States Census Bureau. “Trade in Goods with Vietnam.” (https://www.census.gov/foreign-trade/balance/c5520.html)

2

WorldCity, US Trade Numbers, Vietnam. (https://www.ustradenumbers.com/country/vietnam/)

3

Nikkei Asian Review. “Vietnam is most vulnerable in Southeast Asia to trade war.” (https://asia.nikkei.com/Editor-s-Picks/FT-ConfidentialResearch/Vietnam-is-most-vulnerable-in-Southeast-Asia-to-trade-war)

4

United States Census Bureau. “Trade in Goods with Malaysia.” (https://www.census.gov/foreign-trade/balance/c5570.html)

5

Office of the United States Trade Representative. “Malaysia.” (https://ustr.gov/countries-regions/southeast-asia-pacific/malaysia)

6

United States Census Bureau. “Trade in Goods with Philippines.” (https://www.census.gov/foreign-trade/balance/c5650.html)

7

Office of the United States Trade Representative. “Philippines.” (https://ustr.gov/countries-regions/southeast-asia-pacific/philippines)

8

Lim, L. (2018). “China-Singapore Trade Agreement Upgrade to be concluded by year-end.” Channel NewsAsia. (https://www.channelnewsasia.
com/news/singapore/china-singapore-trade-agreement-upgrade-to-be-concluded-by-year-10742054)
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Regional Comprehensive Economic Partnership
(RCEP)
As the Regional Comprehensive Economic Partnership (RCEP)
is in the process of ratification, more than half (62%) of the U.S.
business community in Singapore remains uncertain about
the effects of this ambitious trade pact, compared to 58% of
the respondents throughout ASEAN countries. However, the
percentage of American companies in Singapore worrying that
the RCEP would not benefit them in terms of regulations and
tariff/non-tariff barriers is 12%, comparably lower than that of
American companies based throughout ASEAN (16%).
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27%
Do You Expect the RCEP to
Do Much to Reduce Tariff
and Non-Tariff Barriers
and Set Strong Rules that
Benefit Your Company?

26%

58%

62%

16%

12%

ASEAN

Singapore
No

Not Sure

Yes

Significant Tentativeness, but Promising Optimism
The large proportion of indecisiveness towards the positive implications of the RCEP could be attributed to the lack
of details that have been publicly released on the trade agreement’s contents, since negotiations began in 2013.
Various sensitive and controversial issues remain at the heart of businesses’ concerns, such as intellectual property,
environmental sustainability, and conservation regulation. The challenge of many countries with differing resources and
views coming together through a compromise remains, and businesses are waiting to see the final outcome. Yet, it is
notable that in the ASEAN region and Singapore, the proportion of American business executives who are optimistic
about the RCEP is larger than that of those who are pessimistic towards it. It is widely recognized that the RCEP will
be the largest trading bloc, once it has been established.1 Hence, there will be many economic opportunities to be
maximized in this expanded market.
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ASEAN Economic Community (AEC)
Similar to the results in 2018 (66%), corruption was ranked as the biggest challenge towards reinforcing economic
integration (62%). Greater anti-corruption measures, according to survey respondents, would increase the region’s
attractiveness as a business destination. Eradication of corruption aids in providing certainty in the economy, to give
market participants equal access and opportunity to engage, compete and collaborate. ASEAN countries’ rankings in
the 2017 Corruption Perceptions Index ranged from being 6th (Singapore) to 161th (Cambodia) in the world.2 The large
difference in corruption rankings between ASEAN members reveals the urgent need to consolidate regional efforts
towards combating corruption. Related factors such as transparency (57%) and good governance (54%) have taken the
second and third spots this year, in place of non-tariff barriers to trade (61%) and transparency (53%) the previous year,
respectively.
2018
Anti-Corruption Measures

66%

Non-Tariff Barriers to Trade

61%

Transparency

53%

Good Governance

47%

Labor Mobility (Skilled and Unskilled)

42%

Standards of Conformance (E.g. Standardizing
Testing and Labeling Requirements)

34%

Intellectual Property Rights

34%

Responsive Regulatory Regimes

34%

Trade Facilitation and
Border Predictability

34%

Data Flows / E-Commerce /
Digital Trade Related Issues

26%

Competition Policy

20%

Dispute Settlement

17%

Which Future Priority
Areas of Work to Enhance
Regional Integration
Would Make the Region
More Attractive to Your
Company?
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2019

Which Future Priority
Areas of Work to Enhance
Regional Integration
Would Make the Region
More Attractive to Your
Company?

Anti-Corruption Measures

62%

Transparency

57%

Good Governance

54%

Non-Tariff Barriers to Trade

51%

Labor Mobility (Skilled and Unskilled)

50%

Trade Facilitation and
Border Predictability

41%

Responsive Regulatory Regimes

40%

Intellectual Property Rights

39%

Standards of Conformance

33%

Data Flows / E-Commerce /
Digital Trade Related Issues

32%

Competition Policy

27%

Dispute Settlement

19%

Similar to their counterparts in Southeast Asia, American companies in Singapore rank corruption highest on the list
of priority areas of work to enhance regional integration and to make the region more attractive to their companies.
However, unlike their colleagues across the ASEAN region, those in Singapore rank the need for more responsive
regulatory regimes as a fourth priority, instead of non-tariff barrier to trade.
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2019
Anti-Corruption Measures

60%

Transparency

58%

Good Governance

56%

Responsive Regulatory Regimes

49%

Trade Facilitation and
Border Predictability

46%

Intellectual Property Rights

45%

Labor Mobility

44%

Non-Tariff Barriers to Trade

43%

Data Flows / E-Commerce /
Digital Trade Related Issues

37%

Standards of Conformance

31%

Competition Policy

26%

Dispute Settlement

19%

Which Future Priority
Areas of Work to Enhance
Regional Integration
Would Make the Region
More Attractive to Your
Company?

Singapore’s Established Network of Free Trade Agreements
As an import-reliant economy, Singapore has established itself as a country in strong support of free trade. In fact, over
99% of imports entering Singapore are not levied with tariffs.3 Currently, Singapore has a network of over 22 free trade
agreements.4 Hence, this explains why the desire for more non-tariff barriers is less of a concern for American companies
operating in Singapore. Nonetheless, the prioritization of responsive regulatory regimes comes at a time of rapid digital
revolution, which increasingly calls for the need to adapt to the changing needs of the business environment.

1

Tang, S.K. (2018). “RCEP talks at ‘most challenging stage’ but ‘good progress’ made in Singapore: Chan Chun Sing.” Channel NewsAsia.
(https://www.channelnewsasia.com/news/business/rcep-talks-challenging-stage-good-progress-made-asean-10674972)

2

Transparency International. “Corruption Perceptions Index 2017.” (https://www.transparency.org/news/feature/corruption_perceptions_
index_2017)

3

Export.gov, International Trade Administration, U.S. Department of Commerce. “Singapore – Import Tariffs.”( https://www.export.gov/
article?id=Singapore-Import-Tariffs)

4

Enterprise Singapore. “Singapore Free Trade Agreements.” (https://ie.enterprisesg.gov.sg/Trade-From-Singapore/International-Agreements/
free-trade-agreements/Singapore-FTA)
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Business Expansion Across ASEAN
Vietnam remains the top destination for businesses within
ASEAN for another year. The percentage of respondents in
all ASEAN markets ranking Vietnam as the top country for
business expansion has grown from 34% (2018) to 41% (2019).
This increase in preference towards Vietnam complements
the larger trend of growing trade relations between the U.S.
and Vietnam. The second spot, which went to Myanmar (29%)
in 2018, has gone to Thailand (37%) in 2019, while Indonesia
remains the third most attractive market. Interestingly, the
number of respondents picking Singapore as a destination
for corporate expansion has gone up from 18% (2018) to 22%
(2019), possibly due to the new free-trade agreements that will
come into effect in 2019.
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2019

Other Than Your Response
Location, into which ASEAN
Country or Countries, If Any,
Does Your Company Plan
to Expand?

Vietnam

41%

Thailand

37%

Indonesia

35%

Malaysia

35%

Philippines

33%

Myanmar

29%

Singapore

22%

Cambodia

19%

Laos

12%

Brunei

None

3%

“Not specially targeting
ASEAN market”

27%

“Political stability, lack of
sizeable market and lack of
raw material”

2018
Vietnam

34%

Myanmar

29%

Indonesia

29%

Thailand

26%

Cambodia

23%

Mlalaysia

22%

Philippines

22%

Singapore

18%

Laos

12%

Brunei

None
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Corporate respondents based in Singapore have chosen Vietnam (50%), Malaysia (47%), and Thailand (47%) as the
top three countries for business expansion in 2019. However, just over one-fifth (21%) of respondents have no plans to
expand outside their current locations, preferring to focus on consolidation.

Vietnam

50%

Malaysia

47%

Thailand

47%

Indonesia

46%

Philippines

40%

Myanmar

26%

Singapore

23%

Cambodia

15%

Laos

10%

Brunei

None

3%
21%

Other Than Your Response
Location, into which ASEAN
Country or Countries, If Any,
Does Your Company Plan
to Expand?

“Maintaining what we have
currently”
“Regional office in Singapore
is sufficient to address those
markets from here”
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Growth Opportunities
Southeast Asia is an emerging region that presents vast growth prospects for the future. A relatively young population,
increasing penetration of technology and internet access, and promising GDP growth present opportunities for increased
discretionary spending. Thus, there appears to be a trend among businesses with operations in ASEAN to position
themselves in anticipation of future growth. Furthermore, with Singapore expanding its FTA network by ratifying the
Comprehensive and Progressive Agreement for Trans-Pacific Partnership (CPTPP), signing the EU-Singapore Free Trade
Agreement (EUSFTA) and continuing negotiations for the Eurasian Economic Union-Singapore Free Trade Agreement
(EAEU) and the Pacific Alliance-Singapore Free Trade Agreement, companies operating in Singapore can expect to
benefit from a more interconnected free trade network which will bring down the costs of their business supply chains.

60%

58%

32%

34%

5%

5%

In Your Response Location,
Does Your Company Plan
to Expand or Contract?

ASEAN
Contract
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Top Reasons for Expansion
Overall, respondents all over the ASEAN have stated the following reasons for their expansion plans in the aforementioned
countries (Vietnam, Thailand and Indonesia): lower costs of operations (47%), stable economic environment (39%), and
the availability and depth of talent (26%).

Lower costs of operations

47%

Stable economic environment

39%

Availability and depth of talent

26%

Ease of doing business

24%

Supply chain eco-system

23%

Infrastructure

22%

English speaking workforce

19%

Government incentives

17%

Stable regulatory environment

15%

Top Reasons
Companies Plan for
Business Expansion
in This/ These ASEAN
Country or Countries
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The reasons why companies want to expand their businesses locally in 2019 have shifted from the previous year. In 2019,
respondents cite improvements in intellectual property protection (71%), improvements of infrastructure (61%), and
weak competition in the market/country (50%) as the top three reasons. When considering factors for their expansion
plans, U.S. companies in 2018 valued the growth of domestic markets (54%), economic growth (51%), and the rise in
middle-class consumers (31%).

2019

Top Reasons
Companies Plan for
Business Expansion in
Their Current Locations

Improvement in intellectual
property protection

71%

Improvement in infrastructure

61%

Weak competition in the
market/country

50%

Stable government and
political conditions

45%

Rise in middle class/
consumer class

41%

2018

40

Growth of Domestic Market

54%

Economic Growth

51%

Rise in Middle Class/Consumer Class

31%

Diversification of Customer Base

30%

Competitive Production Costs

24%
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Specifically, American businesses in Singapore considering regional expansion value the lower costs of operations
(62%), stable economic environment (31%), and the availability and depth of talent (26%) in the region. At the same time,
U.S. corporate expansion in Singapore could be attributed to: Improvement in Intellectual property protection (83%),
Openness on business and land ownership (50%), as well as Rise in Middle-class consumers (50%).

Lower costs of operations

47%

Stable economic environment

39%

Availability and depth of talent

26%

Ease of doing business

24%

Supply chain eco-system

23%

Infrastructure

22%

English speaking workforce

19%

Government incentives

17%

Stable regulatory environment

15%

Top Reasons
Companies Plan for
Business Expansion
in This/ These ASEAN
Country or Countries

The main reason why Singapore companies want to expand their business locally is largely due to improvements in
intellectual property protection.

Improvement in intellectual
property protection

71%

Improvement in infrastructure

61%

Weak competition in the
market/country

50%

Stable government and
political conditions

45%

Rise in middle class/
consumer class

41%

Top Reasons Companies
in Singapore Plan
for Local Business
Expansion
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Employing foreign talent has become increasingly difficult within
ASEAN - nearly half of all surveyed business executives (42%)
report difficulty hiring foreign workers. Singapore, in particular,
saw the biggest drop in the number of foreign workers since
2002, due to the government’s tightening measures to ensure
that Singapore citizens continue to have access to higherskilled jobs. 1

Workforce Size & Composition
Notably, nearly three-quarters (73%) of respondents across
ASEAN have a workforce size of less than 500 employees in
their response locations.
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What Is the Approximate Size
of Your Total Workforce in
Your Response Location?

10%

11%

18%

21%

44%

38%

29%

30%

ASEAN

Singapore

Below 50 Employees

50 to 500 Employees

500 to 2,000 Employees

2,000 Employees or more

In Singapore, the majority of companies (64%) hire predominately Singaporean workforces, a decrease compared to
the previous year (77%). Specifically, companies with workforces comprised of 70% or more Singaporean nationals
increased from 32% to 39% between 2018 and 2019.
2018

In Your Response Location,
What Percentage of Your
Workforce Is Comprised of
Citizens of That Country?

2019

20%
32%

30%

39%
45%

0% to 50%

25%

50% to 70%

70% to 100%

On a scale of one (easy) to ten (difficult), respondents across ASEAN were asked to evaluate the degree of difficulty in
hiring foreign manpower locally. From the perspective of companies in both the ASEAN region and in Singapore, the
majority indicate it is difficult (level of difficulty greater or equal to 6) to recruit foreigners to fill the needed skillsets and
roles for their company. Just over half (56%) of surveyed companies in Singapore report not being able to hire foreign
talent easily – for companies from across ASEAN, this number is 52%.
The increased percentage of companies with more than 70% of their workforce comprising of Singapore citizens between
2018 and 2019 reflects the country’s tightening foreign manpower policy which makes it increasingly difficult to hire foreign
employees. This policy change is part of the government’s effort to provide more opportunities for Singaporeans. According to
another survey of AmCham Singapore member companies, companies in Singapore report experiencing the most challenges
with the issuance of Employment Passes (EP),2 as the government has been tightening the criteria to enhance the overall
quality of EP holders. In addition to work pass issuance, the manpower survey results also show a continuously increasing
percentage of companies whose senior-level comprises predominately of Singaporean citizens since 2014.
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5%
4%

3%
4%

20%

19%

13%

15%

10%

15%

17%

19%

9%

9%

10%

8%

7%
5%

5%
4%

ASEAN
1 (Easy)

2

3

How Easy Or Difficult Is It
to Hire Foreign Manpower
for Your Company within
Your Response Location?

Singapore
4

5

6

7

8

9

10 (Difficult)

Education and Workplace
Singapore’s education system has long been tackling the problem of preparing students with the skills needed in a
rapidly changing, modern workforce. Facing the evolving technological changes that will define future workplaces and
economies in the digital age, Singapore’s education system strives to better equip future workers with the requisite skills
for the workplace of tomorrow.
Regarding the preparedness of recent university graduates for workplace, the majority (92%) of respondents based in
Singapore reported the qualification of fresh graduates for the job market remains the same or has improved compared
to five years prior.

10%

9%

51%

54%

39%

38%

ASEAN
Improving

Compared to five years
ago, do you feel the overall
quality of fresh graduates
is improving, staying the
same, or getting worse?

Singapore
Staying the same

Getting worse

1

Ministry of Manpower. “Statement on Labor Market Development.” (https://www.mom.gov.sg/newsroom/mom-statements/2018/0315statement-on-labour-market-developments)

2

AmCham Singapore’s 2019 Manpower Survey
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The survey results show that Southeast Asia remains an
investment hub for both Small and Medium-sized Enterprises
(SMEs) as well as Multinational Corporations (MNCs). MNC
executives from Singapore show more confidence than SME
executives in seeing a profit growth in 2019, compared to
2018. Companies of all sizes across the ASEAN region have
plans to expand trade and investment within Southeast Asia;
specifically due to the availability of trained personnel and
efficient manpower and improvement in infrastructure across
the region. SMEs, however, in comparison to their larger
corporate counterparts, place higher priority on the availability
of raw materials when strategizing investment decisions.

Economic Outlook in Singapore
Compared to 2018, both MNCs and SMEs in Singapore have
a greater proportion of respondents who expect to have profit
growth in 2019, compared to 2018. However, executives from
SMEs are less optimistic than those from MNCs, indicating
that SMEs in Singapore still face considerable challenges,
primarily related to manpower constraints.
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73%

75%

73%

62%
SMEs & MNCs
Expectations for Profit
Increases in 2018 & 2019

COMPARED TO
2 YEARS AGO

2018

2019
MNCs

SMEs

Opportunities for SMEs in Singapore
The rise in expected profit growth among SMEs in Singapore (from 52% in 2018 to 62% in 2019) can be attributed to
various opportunities and government support schemes. In order to ease wage difficulties that SMEs face, the Singapore
government has implemented the Wage Credit Scheme, Special Employment Scheme, and the SME Working Capital
Loan. These help to reduce the large initial costs that SMEs face in starting their businesses. The SMEs Go Digital
Programme launched by the Infocomm Media Development Authority (IMDA), in partnership with the Smart Nation
Initiative, helps to increase SMEs’ access to technology to lower business costs. The technological solutions available
for SMEs help to boost productivity will extend to cybersecurity, data management, and optimization capabilities.1
There are also initiatives targeted at SMEs in specific sectors; for example, the Food Manufacturing Skills Framework
for the food manufacturing industry and the Pre-Market Consultation Scheme for the medical technology industry.
The Food Manufacturing Skills Framework, developed jointly by SkillsFuture Singapore and Workforce Singapore,
disseminates sectoral information such as trends in the food manufacturing industry, and identifies potential career
pathways for workers in the industry. Moreover, the creation of jobs and training programmes help to match industry
demand with needed workforce skills.2 On the other hand, the Pre-Market Consultation Scheme is aimed at granting
med-tech innovations more streamlined access into the market, through a priority review system. This priority system
reduces the overall duration for registering a new device, and motivates SMEs to develop their own prototypes.3

Existing Challenges for SMEs in Singapore
One of the significant challenges that SMEs still face is financial issues. A growing proportion of SMEs are facing financial
challenges4: from 2016 to 2017, this proportion increased from 22% to 35%. The most prominent financial challenge as
expressed by the SME community was delayed payments from customers. Other related financial obstacles include
rising interest rates from bank loans, tightening credit access from suppliers, greater requirement of collateral for same
financing and the difficulty to renew financing.5 It is evident that financial provisions and schemes from the government
do not meet the entirety of economic challenges faced by SMEs.

Reasons for Investment Expansion into ASEAN
Singapore’s openness is one attraction for MNCs to continue investing in the city-state. U.S. companies such as CocaCola, Google, Johnson & Johnson and Procter & Gamble have made commitments by investing in various innovation
projects in Singapore. Other ASEAN members are also seen as attractive business environments for expansion.
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According to the survey results, executives from MNCs emphasize the openness on business and land ownership
for their business expansion within ASEAN. As for SMEs, the most critical factor favoring business expansion is the
availability raw materials.
Respondents from companies of all sizes in Singapore share the same reasons for expanding investment in ASEAN –
the availability of trained personnel and efficient manpower and improvement in infrastructure.

Openess on business and
land ownership

Availability of trained
personnel/efficient manpower

Improvement in
infrastructure

Availability of raw
materials

Improvement in intellectual
property protection

83%
33%

57%

Top Reasons
Companies Plan for
Business Expansion
in This/ These ASEAN
Country or Countries

50%
55%
40%

50%
100%
50%
0%
MNCs

SMEs

Availability of Raw Materials for SMEs
According to the survey, all of SMEs found the availability of raw materials the top reason for expanding in ASEAN. Since
lower production costs would help alleviate the financial concerns of SMEs in Singapore, sourcing for affordable and
abundant raw materials within ASEAN is a priority for SMEs. Thus, SMEs see opportunities to reduce overhead costs
while expanding production capacities by shifting or opening manufacturing facilities within ASEAN.

1

Infocomm Media Development Authority, “Pre-approved Digital Solutions for SMEs to Seize New Growth Opportunities” (https://www.imda.
gov.sg/about/newsroom/media-releases/2017/pre-approved-digital-solutions-for-smes-to-seize-new-growth-opportunities)

2

SkillsFuture Singapore, Workforce Singapore, “Factsheet on Skills Framework for Food Manufacturing” (http://www.ssg-wsg.gov.sg/newand-announcements/18_July_2018.html)

3

Enterprise Singapore, “Opportunities for SMEs in Singapore” (https://www.smeportal.sg/content/smeportal/en/industries/IndustryHighlights/2018/opportunities-for-smes-in-singapore.html)

4

SME Development Survey by DP Innovation Group, released November 2017.

5

DP Information Group, “SME Development Survey, Manpower Concerns Drop as SMEs Focus on Growth” (https://www.dpgroup.com.sg/
Attachments/200_SMEDS%202017%20Media%20Release%20FNL.pdf)
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This following table summarizes respondents’ level of
satisfaction regarding 16 business environment factors
within ASEAN and in Singapore. Similar to previous
years’ reports, the top best-performing business
environment factors in Singapore are stable government
& political system, good infrastructure, personal safety
and security, the lack of corruption, sound legal system,
laws and regulation and transparent tax structure. In
particular, Singapore’s well-developed infrastructure and
lack of corruption have been recognized as the most
attractive features of the country’s business climate.
With its relatively transparent policy, corruption-free
environment, and open-economy framework, Singapore
is America’s largest trading partner in ASEAN, accounting
for a quarter of the total U.S. exchange with the region.
The Singapore Government also implements rigorous
intellectual property protection, as demonstrated by
the World Economic Forum’s ranking of Singapore as
fourth in the world for intellectual property protection for
2017-2018.1 This can be attributed to the government’s
sustained efforts to encourage development and
registration of intellectual property, and has attracted
a growing number of global American companies to
establish their Asia-Pacific headquarters in the city-state.
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IN YOUR RESPONSE LOCATION, HOW SATISFIED ARE YOU WITH THESE FACTORS?
Factors

ASEAN

Singapore

Adequate and Well-Trained Labor Force

50%

65%

Availability of Low Cost Labor

25%

11%

Availability of Raw Materials

22%

20%

Availability of Trained Personnel

50%

62%

Ease of Moving your Products through Customs

40%

50%

Free Movement of Goods within the Region

47%

61%

Housing Costs

28%

11%

Infrastructure

65%

91%

Lack of Corruption

52%

88%

Lack of Local Protectionism

37%

53%

Laws & Regulations

58%

86%

Legal System/Contract Sanctity

62%

88%

New Business Incentives Offered by Government

49%

63%

Office Lease Costs

30%

21%

Personal Security

81%

91%

Sentiment Toward the U.S.

62%

68%

Stable Government & Political System

67%

93%

Tax Structure

56%

81%

Neutral: Satisfaction rate
is between 0% to 50%

Strength: Satisfaction rate
is between 51% to 70%

Strength: Satisfaction rate
is between 71% to 100%

Infrastructure
Singapore’s position as an infrastructure hub for Asia is reinforced by the launch of a new agency, Infrastructure Asia, in
October 2018. Established by Enterprise Singapore and the Monetary Association of Singapore, Infrastructure Asia will
enhance opportunities for companies to tap on the rising demand for effective infrastructure across Asia. It will act as a
platform for local and international companies to form partnerships across the entire infrastructure value chain. These
partnerships will facilitate further information exchange and expand investment opportunities. Moreover, the projects
aims to transform Singapore into a “Smart Nation” by strengthening its technological infrastructure, in turn creating new
economic opportunities for businesses and increasing productivity through a variety of technological solutions.

Lack of Corruption and Stable Government and Political System
The consistently strong satisfaction with Singapore’s lack of corruption (the satisfaction rate is currently at 88%) can be
credited to the strong presence of anti-corruption legislation, the Prevention of Corruption Act, and a powerful Corrupt
Practices Investigation Bureau (CPIB), which reports directly to the Prime Minister. Ranking sixth in Transparency
International’s 2017 Corruption Perceptions Index, Singapore is the only Asian country among the global top 10.2 This
reflects the relatively higher satisfaction that businesses have towards Singapore compared to the rest of ASEAN
(currently at 52%). The perception of Singapore’s lack of corruption is linked to Singapore’s stable and reliable political
system, an opinion widely held by surveyed businesses, who report a satisfaction rate of 93%.
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Laws and Regulation and Legal System/Contract Sanctity
The legal structures that guard and regulate the business market have been met with high rates of satisfaction from
business enterprises surveyed (86% report satisfaction with Singapore’s laws and regulation and 88% for the legal
system/contract sanctity). Various regulations such as the Intellectual Property Law of Singapore and the Competition
Act help to maintain a robust and business-friendly environment. In 2017, an analysis was done by the World Bank to
compare business regulations of various economies, and Singapore was ranked second only to New Zealand in terms
of ease in conducting business.3 In terms of resolving contract disputes, Singapore is the best global performer, with an
average duration of 164 days. In contrast, the average duration to settle disputes in the East Asia & Pacific region is 565.7
days. Hence, Singapore’s legal structures are seen to be more efficient than those of its peers in ASEAN. Furthermore,
in terms of the quality of judicial processes, Singapore scored 15.0 (out of 18), which is higher than the average score in
the East Asia & Pacific region (7.9).

Personal Security
Executives have shown a high satisfaction rate for institutions safeguarding personal security in Singapore (91%)
and ASEAN (81%). Within Singapore, the Personal Data Protection Act (PDPA), which is enforced by the Personal Data
Protection Commission (PDPC), has provided a stable framework for the legal use of clients’ personal information. The
continued focus to strengthen cybersecurity is in tandem with the shift towards creating a smart nation.

Tax Structure
Singapore’s corporate tax system has been met with high satisfaction rates as well (81%). Many tax incentives for foreign
companies encourage businesses to further develop their operations in Singapore. Specifically, various schemes grant
foreign companies concessionary tax rates for conducting global or regional headquarter activities in Singapore. Other
tax incentives for foreign companies include the Pioneer Certificate Incentive (PC) and the Development and Expansion
Incentive (DEI), which aim to increase value-added commercial activity in Singapore. Singapore’s government has also
announced the exclusion of Intellectual Property (IP) income from these incentives, and is introducing an Intellectual
Property Development Incentive (IDI).4 In comparison to some of its fellow ASEAN members, Singapore’s tax system
holds greater accountability as well.
As of 2017, tax systems of Vietnam, Myanmar, Laos and Cambodia were not committed to the international standards
of tax transparency set by OECD,4 which are the Exchange of Information on Request (EOIR) and Automatic Exchange
of Financial Account Information (AEOI).5 This may correlate to the relatively higher satisfaction rates of executives
towards Singapore’s tax structure, as compared to ASEAN as a whole (56%).

1

World Economic Forum, “Global Competitiveness Index 2017-2018” (http://reports.weforum.org/global-competitiveness-index-2017-2018/
competitiveness-rankings/#series=EOSQ052)

2

Transparency International, “Corruption Perceptions Index 201.” (https://www.transparency.org/news/feature/corruption_perceptions_
index_2017#table)

3

The World Bank, “Doing Business: Measuring Business Regulations” (http://www.doingbusiness.org/en/rankings)

4

Economic Development Board of Singapore, “Update on the Intellectual Property Development Incentive and Changes to the Pioneer Service
Companies Incentive and Development and Expansion Incentive” (https://www.edb.gov.sg/content/dam/edbsite/how-we-help/incentives-&schemes/Update%20PC%20and%20DEI%20(EDB%20Circular).pdf)

5

Nikkei Asian Review, “IMF: ASEAN Incentives Risk ‘Race to the Bottom’ on Tax Revenue” (https://asia.nikkei.com/Economy/IMF-ASEANincentives-risk-race-to-the-bottom-on-tax-revenue)

6

OECD, “Tax Transparency 2017” (https://www.oecd.org/tax/transparency/global-forum-annual-report-2017.pdf)
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The following table shows the change in respondents’
satisfaction rate regarding 16 business environment factors
over a five-year period (2013 to 2018). Satisfaction rates
across ASEAN in 15 out of 16 business environment factors
have dropped this year, each with a minimal to moderate scale.
In comparison, over the same period of time, satisfaction from
businesses in Singapore have climbed in 12 out of 16 factors.
This contrast reflects Singapore’s relative strength against
other ASEAN economies, especially in terms of infrastructure,
personal security, and political stability.
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CHANGE IN SATISFACTION OF LOCAL BUSINESS ENVIRONMENT (2013 VS.2018)
Factors

ASEAN

Availability of Low Cost Labor

31%

12%

Availability of Raw Materials

17%

6%

Availability of Trained Personnel

14%

29%

Ease of Moving your Products through Customs

12%

14%

Free Movement of Goods within the Region

8%

26%

Housing Costs

27%

14%

Infrastructure

6%

55%

Lack of Corruption

6%

44%

Lack of Local Protectionism

11%

16%

Laws & Regulations

6%

47%

New Business Incentives Offered by Government

7%

29%

Office Lease Costs

27%

9%

Personal Security

5%

56%

Sentiment Toward the U.S.

7%

36%

Stable Government & Political System

0%

54%

Tax Structure

7%

42%

Neutral: Satisfaction rate
increased between 0% to 50%
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Strength: Satisfaction rate
increased between 51% to 100%

Singapore
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TALENT CRITICAL FOR ASEAN
IN THE AGE OF ROBOTS: CISCO

Tay Bee Kheng
Managing Director,
Singapore and Brunei
Cisco Systems
Over the next decade, the widespread use of artificial
intelligence, data analytics and robotics will sweep
across Southeast Asia, rapidly transforming the
fortunes of companies and economies across the
region.
But the transformation will not be without its
challenges. What will be at stake: millions of jobs.
Citing a research report published by technology giant
Cisco and research outfit Oxford Economics, Cisco’s
Managing Director for Singapore and Brunei Tay Bee
Kheng warned that the region’s labor market will face
unprecedented disruption, accelerated by the pace of
technological change.
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For one thing, the region will require 28 million less
workers — more than 10 per cent of the current
workforce — in 2028 to produce the same level of
output as today.
The adoption of digital technologies will boost
productivity and grow the regional economic pie such
that there will not be higher rates of unemployment.
In fact, digital disruption will also create millions of
high-value and well-paying jobs, the report called
“Technology and the future of ASEAN jobs” found.
The key to ensuring that digital disruption leads to
more prosperity and not social unrest is to equip
workers today to deal with the transition tomorrow,
said Ms Tay. This means having to retrain and re-skill
workers for new and growing industries.
“As many as 6.6 million workers across the bloc’s
six largest economies will have to adapt their skills
and forge a new career path to remain productively
employed in this evolving labor market,” she said.

SPECIAL PERSPECTIVES

“The workers will not only need to acquire technical
knowledge but also skills like problem solving, design
and critical thinking, leadership, collaboration, conflict
resolution, and empathy.”
To close this skills gap, ASEAN has embarked on an
Information and Communications (ICT) masterplan that
is aimed at boosting the digital economy in the region.
One key pillar is in supporting the development of talent
in the IT sector.
economies look to leverage digital adoption to overcome
key challenges and open new growth opportunities, it will
drive up demand for technology solutions and services,
making it a very important market for us,” said Ms Tay.
“Businesses are turning to technology to improve
productivity, empower their workforce to become more
efficient and open up new markets as the digital economy
makes geographical borders redundant.”
Governments in the region are also embracing the use
of digital tools to govern whole countries. From easing
accessibility for businesses to providing seamless
e-citizen services, governments are also leading the
vanguard and accelerating change, she added.
Ms Tay noted that both governments and companies
need to play a key role in facilitating the transition
from industrialized economies into digitally-enabled
ecosystems.
“All stakeholders need to work together to ensure the
workforce is equipped with the skills to leverage the
full growth potential offered by digital innovation and
adoption,” said Ms Tay.

Talent is more critical than ever
The company believes ASEAN will continue to grow in
importance for technology companies, given its young
population, rapid economic growth, and high levels of
technological adoption.
The region has become a key growth market for Cisco,
with significant opportunities to tap as economies
continue to digitalize.

While the opportunities are ripe, ensuring that the talent
pipeline remains healthy is key to sustaining the business.
To this end, Cisco has placed a big emphasis on
developing talent not just within the company but also
in the industry.
The Cisco Networking Academy, for instance, has
trained more than 850,000 students in ASEAN through
partnerships with educational institutes, public sector
agencies, and non-profit organizations over the past 20
years.
The students are trained in both technical and business
skills which are required for them to succeed in the digital
economy.
Said Ms Tay: “Having the right talent is absolutely critical
to success in today’s digital economy.”

“Many of the region’s emerging economies have a unique
opportunity to leapfrog developed nations as they do
not have the issue of legacy IT infrastructure. As these
ASEAN BUSINESS OUTLOOK SURVEY 2019

59

SPECIAL PERSPECTIVES

MASSIVE POTENTIAL FOR
ASEAN IN THE DIGITAL
ECONOMY: CITI
Amol Gupte
ASEAN Head and Citi Country
Officer (CCO) for Singapore
Citi

More than half of the adult population in Southeast
Asia does not have a bank account, while nine in ten do
not own credit cards.
Despite the perceived low demand for banking services,
global financial services group Citi is banking big on
ASEAN, seeing the region as the next big e-commerce
market after China and India.
The key to unlocking the massive latent potential of the
ASEAN consumer is in the region’s widespread use and
ownership of the mobile phone, said Mr Amol Gupte,
Citi’s ASEAN head and country officer for Singapore.
“Roughly two thirds of adults do not have debit cards
and over 90 per cent do not have credit cards, but more
than 70% hold a smartphone,” he said.
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“The smartphone’s e-wallet is increasingly becoming
an alternative payment method for people who do
not hold a credit or debit card. The growing ubiquity
of smartphones is presenting unprecedented
opportunity for financial inclusion and the future is in
the power of our imagination.”
Citi’s bullishness over the region is not unfounded. A
2017 report by Google and Singapore investment firm
Temasek estimated that Southeast Asia’s Internet
economy could be worth US$200 billion by 2025.
The region’s 643 million people, fast growth rates,
and a growing middle class are also reasons why
the biggest e-commerce players such as Amazon
and Alibaba have set up in Singapore to tap ASEAN’s
growth prospects.
Other smaller startups and even traditional retail
players are also innovating to keep up with the
competition. For instance, Japanese fashion retailer
Lumine offers craft workshops in stores while apparel
wear Lululemon conducts yoga classes. Both retailers
are going beyond the traditional shopping to helping
customers get more out of their time at the mall.
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is a key market
“forSingapore
Citi in the region. Its

strategic location, competitive
workforce, and pro-business
environment make it a natural
gateway for our clients
looking to expand into ASEAN
and beyond.

”

Likewise, Citi is focusing its efforts on ensuring that the
company continues to innovate faster, quicker, and more
comprehensively than before.
The bank, said Mr Gupte, is no stranger to innovation,
having backed projects such as the Panama Canal
in 1904, which opened new global trade routes, to
pioneering the Automated Teller Machine (ATM) in 1977.
Citi now focused on combining its strengths with financial
technology to “enhance our capabilities, streamline our
processes, boost our efficiency, and deepen our client
relationships”, he said.
In particular, the bank has launched a series of digital
innovations in the region, relying on Singapore as a
key testbed for ideas such as the Citi Bot on Facebook
Messenger and voice biometrics, which provides secure
customer identification through voice prints.
It also introduced the Innovation Lab concept to the
banking industry in Singapore back in 2011, rolling out
two such labs — one focused on consumer business and
the other on treasury and trade.
“Singapore is a key market for Citi in the region. Its
strategic location, competitive workforce, and probusiness environment make it a natural gateway for
our clients looking to expand into ASEAN and beyond.
As a bank with global footprint, our clients who have
aspirations to do business in multiple markets see the
most benefit from banking with us,” said Mr Gupte.

iChallenges ahead

At the top of the list, more investments are required in
key digital infrastructure such as national payments
interoperability and systems to support real-time retail
payments.
At the same time, countries in the region should be
focused on building a national central digital identification
system to enable efficient customer onboarding and
digital transactions, he added.
Creating a strong regional policy environment that
has clear and consistent regulations, technological
specifications, and protocols across the different markets
in ASEAN, is also important.
“To advance the digital economy, it is necessary to
have pro-growth digital data management policies.
Particularly crucial is the ability to move data quickly
and seamlessly across borders which will benefit trade,
increase innovation, and support financial inclusion,” he
said.
Erecting stronger defenses to cyber threats is also
critical in order to foster the right conditions for the
digital economy to thrive.
“Ineffective cybersecurity defences are the biggest threat
to the digital economy. Cybersecurity must also continue
to be on top of the agenda for all players in the digital
ecosystem,” he said.
The good news is that the biggest players in the digital
ecosystem, from banks to mobile network operators,
fintech, and big tech players, are actively looking for ways
to promote digital economy in the region. Citi is a big
player in this regard, aiming to unleash the full potential
of digitalization on its business, clients, and the wider
environment in which it operates.
“As a franchise, we have a big, bold ambition to digitally
transform end-to-end, which will open up vast capabilities
for our business and enable us to harness the full
potential of our franchise globally,” said Mr Gupte.
“Digitalisation is no panacea for solving the world’s
economic challenges but it has the potential to help
countries make the leap to a better future.”

While the opportunities in ASEAN for digitalization
are huge, there are several challenges that need to be
overcome if the region is to fulfil its potential, said Mr
Gupte.

ASEAN BUSINESS OUTLOOK SURVEY 2019

61

SPECIAL PERSPECTIVES

CRACKING THE
ASEAN MARKET
WITH COUNTRYSPECIFIC
STRATEGIES:
KIMBERLY CLARK

Achal Agarwal
President – Asia Pacific
Kimberly Clark

Southeast Asia is one of the more promising markets
for global companies but it is also notoriously difficult
to crack.
For one thing, economies across the region are at
different stages of development. At the same time,
each country has markedly different cultures and
regulations.
But for personal care company Kimberly-Clark,
the key to navigating these challenges is having a
targeted country-specific strategy, said the company’s
President of Asia Pacific Achal Agarwal.
This means looking at each country, understanding the
local economy and using each country’s advantages
to boost the company’s overall regional strategy, he
added.
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For instance, the company’s manufacturing facilities
in Singapore, Malaysia, Indonesia and Vietnam are
operations that supply to other ASEAN markets and
beyond.
But in Myanmar, the company uses a Thai distributor
to sell its products while managing operations from
Vietnam. The company’s regional operations are
coordinated by the regional headquarters and its head
of ASEAN, who sits in Singapore.
“The benefit of ASEAN lies primarily in the ease with
which goods and services can flow,” he said.
“Ultimately, we need to have a country by country
strategy to be able to meaningfully talk to the
consumers in each market.”
This approach has paid off for the company. ASEAN,
said Mr Agarwal, has become a significant business
segment and is one of the fastest growing markets
for Kimberly-Clark.
But there remain issues that will need to be tackled,
he said. One is the prickly issue of regulations, which
differs for each country.
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We believe stable economic
“growth
in majority of the
ASEAN markets will move
more and more people into
the consuming class over
the next decade and boost
consumption.

”

On this front, the push to create the ASEAN Economic
Community by 2025 should also ease some of the major
challenges in trade regulation.
“One area to keep working on is regulatory harmonization
and simplification within the region,” said Mr Agarwal.
But one thing is clear: The opportunities outweigh the
challenges.

Digitalization to the fore
One key driver of growth in the region and beyond has
been the rapid digitalization of the economy.
The rise of e-commerce, Internet connectivity, and rising
sophistication in data analytics provide companies like
Kimberly-Clark with immense opportunities to boost
sales, cut costs, and raise productivity.
Mr Agarwal said that the company sees digitalization in
three broad areas.
First, e-commerce adoption in Asia Pacific is moving
at a pace quicker than other major markets, making it
imperative for large consumer brands to embrace the
digital era. In Southeast Asia the pace of growth has
also continued to accelerate. In 2017, e-commerce sales
reached US$10.9 billion, double the US$5.5 billion in 2015,
according to a 2017 report on the Internet economy by
Google and Temasek Holdings.
To this end, apart from ensuring that it meets the demand
online, Kimberly-Clark has also prioritised digital-first
communication and brand strategies.

Second, the company is rapidly embracing digital
technologies in its manufacturing process.
The rise of Industry 4.0, or advanced manufacturing,
through the incorporation of robotics, automation with
data analytics, cloud computing, and artificial intelligence
(AI) is turbo-charging productivity gains.
For instance, at the company’s Singapore Tuas
manufacturing facility, production of its baby wipes
doubled through the incorporation of such technologies
without adding a single headcount, said Mr Agarwal.
The third area of focus for the company is in using
digital technologies such as data analytics and machine
learning in its business processes.
He cited the example of sales teams going into stores to
monitor and record how brands are being displayed. The
teams then have to generate reports based on whether
the sales strategy is working.
To quicken this process, Kimberly-Clark is testing new
forms of technology in which AI, data analytics, and
mobile phone technology combine to make this effort a
simpler one.
“We are looking at technologies where the sales person
can simply take a picture, pop it into an app that will
analyze the picture for all these details. And based on the
information it collects, it can automatically generate a
sales report,” said Mr Agarwal.
“What takes an hour can be done in five minutes.”
Looking ahead, Mr Agarwal is confident that the region
will continue to grow and become a key global market for
companies like Kimberly-Clark.
“We believe stable economic growth in majority of the
ASEAN markets will move more and more people into
the consuming class over the next decade and boost
consumption,” he said.

“Our brand communications and consumer engagement
programs are digital-first programs with as much, if not
more, emphasis on social,” said Mr Agarwal.
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In the 2019 ASEAN Business Outlook Survey, more than half (57%) of surveyed businesses have been operating in
ASEAN for 20 years or more. Just under one-third (29%) of companies across ASEAN are SMEs, defined as firms
with 50 employees or less in their response location.

COMPANIES’ GLOBAL BUSINESS FUNCTIONS
ASEAN

Brunei

Cambodia Indonesia

Laos

Malaysia Myanmar Philippines Singapore Thailand

Vietnam

Services

65%

100%

67%

64%

80%

63%

67%

57%

65%

68%

57%

Accounting

4%

0%

33%

14%

0%

0%

0%

0%

4%

0%

0%

Architecture & Engineering

2%

0%

0%

0%

0%

0%

0%

0%

1%

9%

7%

Banking and Finance

8%

0%

33%

0%

0%

0%

0%

0%

11%

6%

0%

Business Process Outsourcing

5%

0%

0%

14%

20%

0%

17%

29%

4%

0%

0%

Consulting

20%

50%

33%

36%

20%

0%

33%

0%

24%

9%

7%

Education

3%

0%

0%

7%

0%

13%

0%

0%

3%

3%

0%

Healthcare

5%

0%

0%

7%

0%

13%

0%

0%

4%

0%

21%

Hospitality/Tourism

6%

100%

0%

7%

20%

13%

0%

0%

5%

6%

0%

HR Services

5%

0%

33%

14%

0%

0%

0%

0%

4%

6%

7%

Insurance

4%

0%

33%

7%

0%

13%

0%

14%

2%

6%

0%

Legal

3%

0%

0%

7%

20%

0%

0%

0%

1%

6%

7%

Marketing & Communications

4%

50%

0%

0%

20%

0%

0%

0%

4%

3%

0%

Real Estate Development Leasing

1%

0%

0%

0%

0%

0%

0%

0%

2%

3%

0%

Software, IT, & Telecommunications

11%

0%

0%

7%

0%

0%

0%

29%

12%

15%

7%

Transportation & Logistics

6%

0%

0%

0%

0%

13%

0%

0%

9%

0%

7%

Wholesale & Retail

9%

0%

33%

0%

0%

0%

33%

14%

3%

18%

36%

ASEAN

Brunei

Manufacturing

30%

0%

0%

29%

20%

25%

33%

29%

28%

38%

43%

Aerospace & Defense

4%

0%

0%

0%

0%

0%

0%

0%

5%

3%

7%

Automotive

4%

0%

0%

0%

0%

0%

17%

0%

3%

9%

7%

Consumer Goods

8%

0%

0%

7%

0%

0%

0%

14%

6%

15%

21%

Electronics

4%

0%

0%

7%

0%

13%

0%

0%

3%

3%

21%

Food & Food Products

6%

0%

0%

7%

20%

0%

0%

0%

4%

6%

21%

Oil & Petrochemical

5%

0%

0%

0%

0%

13%

0%

0%

7%

6%

0%

Machinery & Equipment

5%

0%

0%

0%

0%

0%

0%

0%

6%

9%

7%

Pharmaceuticals/Medical

9%

0%

0%

14%

0%

0%

17%

14%

9%

3%

21%

ASEAN

Brunei

20%

0%

Other
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Cambodia Indonesia

Cambodia Indonesia
33%

43%

Laos

Laos
0%

Malaysia Myanmar Philippines Singapore Thailand

Malaysia Myanmar Philippines Singapore Thailand
13%

33%

57%

18%

15%

Vietnam

Vietnam
21%

PROFILE OF RESPONDENTS

PERCENTAGE OF GLOBAL TURNOVER REPRESENTED IN RESPONSE LOCATION
ASEAN

Brunei

Cambodia Indonesia

Laos

Malaysia Myanmar Philippines Singapore Thailand

Vietnam

Less than 5%

49%

50%

33%

64%

20%

75%

50%

43%

46%

53%

43%

5 to < 25%

28%

0%

33%

14%

20%

13%

17%

29%

32%

21%

43%

25 to < 50%

4%

0%

0%

0%

0%

0%

0%

14%

5%

3%

0%

50 to < 75%

4%

0%

0%

0%

0%

13%

0%

0%

5%

3%

0%

75 to < 100%

4%

0%

0%

14%

0%

0%

0%

0%

2%

6%

14%

100%

12%

50%

33%

7%

60%

0%

33%

14%

10%

15%

0%

LENGTH OF COMPANY’S TIME IN ASEAN
ASEAN

Brunei

Cambodia Indonesia

Laos

Malaysia Myanmar Philippines Singapore Thailand

Vietnam

Less than 2 years

2%

0%

0%

0%

0%

0%

0%

0%

4%

0%

0%

2 years but less than 5 years

8%

0%

0%

0%

40%

13%

50%

0%

8%

3%

0%

5 years but less than 10 years

11%

50%

0%

7%

20%

0%

33%

0%

11%

12%

7%

10 years but less than 20 years

21%

50%

67%

36%

0%

38%

0%

29%

18%

21%

29%

20 years or longer

57%

0%

33%

57%

40%

50%

17%

71%

58%

65%

64%

Not sure

0%

0%

0%

0%

0%

0%

0%

0%

1%

0%

0%

SIZE OF TOTAL WORKFORCE
ASEAN

Brunei

Cambodia Indonesia

Laos

Malaysia Myanmar Philippines Singapore Thailand

Vietnam

Below 50 employees

29%

50%

67%

29%

60%

13%

33%

29%

29%

29%

7%

50 to less than 500 employees

44%

50%

33%

43%

40%

75%

33%

57%

38%

44%

71%

500 to less than 1,000 employees

10%

0%

0%

7%

0%

13%

0%

14%

13%

6%

0%

1,000 to less than 2,000 employees

9%

0%

0%

7%

0%

0%

33%

0%

9%

12%

7%

2,000 to less than 5,000 employees

6%

0%

0%

7%

0%

0%

0%

0%

8%

0%

14%

5,000 to less than 10,000 employees

3%

0%

0%

0%

0%

0%

0%

0%

3%

9%

0%

10,000 to less than 20,000 employees

1%

0%

0%

7%

0%

0%

0%

0%

1%

0%

0%
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SURVEY METHODOLOGY
SAMPLE SIZE

A list of AmCham members from U.S. companies with email contacts was provided
by each American Chamber of Commerce or chapter.
Cambodia: List of 23 members, response rate was 13% (3).
Indonesia: List of 218 members, response rate was 6% (14).
Laos: List of 49 members, response rate was 10% (5).
Malaysia: List of 171 members, response rate was 5% (8).
Myanmar: List of 124 members, response rate was 5% (6).
Philippines: List of 188 members, response rate was 4% (7).
Singapore: List of 4,062 members, response rate was 3% (117).
Thailand: List of 483 members, response rate was 7% (34).
Vietnam: List of 583 members, response rate was 2% (14).
A list of business executives contacted with the help of the U.S. Embassy in the
response location:
Brunei: List of 64 members, response rate was 3% (2).
Overall: List of 5,965 members & executives, response rate was 4% (210).

DATA COLLECTION METHOD

Web-based, self-administered survey. No enforcement on participation.

DATA COLLECTION PERIOD

3 April, 2018 to 29 June, 2018

Note: Due to low response numbers for Brunei and Cambodia, results for these countries may not be fully representative of business sentiments
and outlooks in those countries.
Throughout the report, percentages on graphs may not add to 100% due to respondents’ selecting multiple answers, respondents’ selecting
“not sure”, or incomplete entries in the data set.
Small or medium-sized enterprises in this report are defined as firms with 50 employees or less in their response location.
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GENIUS
in every child

Every student has the potential for greatness. A GEMS
education is the key to unlocking the genius in every child.

GEMS Athlete Performance Programme
At GEMS (Singapore), sport is a key element of our balanced educational approach. It not only supports your child’s
physical development but promotes social and emotional growth, thinking and reasoning skills, resilience and determination.
This is why we’ve created a unique range of health and fitness programmes like the GEMS Swim Academy, designed to
enhance your child’s all-round potential – building the whole child on and off the field.

www.gwa.edu.sg
+65 6808 7321

World Academy

info@gwa.edu.sg

Open
House

November 10th

(Singapore)

A truly international school for students aged 2 to 18
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